Field
Position Paper Terms

Position Paper-any piece of writing in which an author takes a specific position in an attempt to convince his or her reader to think or do something, an attempt to influence readers thoughts or actions

Throughout your academic career, many assignments will require you to take a position based on reading and research.  Position papers are required of most every field of study.  In this unit we will learn the basic steps and moves required to compose a position paper so that you can eventually transfer these skills to a paper required for your specific field of study.

Elements of a Position Paper Argument

Claim- (thesis/guiding idea/main point) the main point you want your reader to accept; often specific and nuanced as compared to the wider topic the paper might address; original and unique to your thinking-not a re-iteration of someone else’s thoughts

Reasons-why your reader should accept your claim; often designed to appeal to your audience’s principles or values

Evidence-details, statistics, quotes, facts, etc. that support or prove your reasons

Appeal-a way to respond to questions a reader is likely to ask when assessing someone’s argument; typically audience specific and likely to target a specific way this audience tends to think
	There are three types of appeals:
	Logical Appeals-seek common ground with the audience’s intellect and	avoids personal feelings 
	Emotional Appeals-engage a reader’s feelings
	Ethical Appeals-attempts to get the audience to trust the writer and identify	with him morally

Audience-the people you expect to read your essay, those whom you are trying to convince; it is generally a good idea to try to identify what your audience is likely to know, believe and value in order to craft an argument that will work effectively.
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